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Five Types of MOOCs 

1. MOOCs for interests and publicity

2. MOOCs as individual subject (Arizona State University 
Global Freshman Academy)

3. Series of courses with concentration (ESSEC Business 
School)

4. MicroMasters (MIT, Harvard, and PolyU SHTM)

5. Georgia Institute Technology’s full online master through 
MOOCs (with 4,000 paid students at US$7000 each for 
the degree).

https://www.edx.org/gfa
http://www.ifitt.org/hospitality-and-tourismmoocs/
https://www.edx.org/micromasters/hkpolyux-international-hospitality-management


2. Arizona State University GFA 3. ESSEC Business School MOOCs

4. HKPolyUx MM 5. Georgia Institute Technology

1. MOOCs for interests and publicity 

http://www.clomedia.com/2017/03/16/investment-moocs-pays-off-talent/?from=groupmessage&isappinstalled=0
https://www.edx.org/gfa
https://www.coursera.org/learn/hotel-distribution
https://www.edx.org/micromasters/hkpolyux-international-hospitality-management


Why MOOCS?

>External: 
• Funding pressure and cost of running hospitality 

program
• The gap between the demand and supply of 

hospitality industry
• The gap between academic curriculum and 

industry needs

>Internal: 
• Students preference and changing learning 

behavior
• Constant curriculum updating and reform 
• School reputation and recruitment



Innovation of PolyU SHTM MicroMasters in IHM 
on MOOCs Platform

1. First created by MIT: MicroMasters in Supply 
Chain Management

2. A combination of series of courses with no less 
than 25% of a particular master level courses

3. A stand-alone certificate to be transferable to a 
full master degree upon meeting entrance 
requirements

4. Anyone can take it without admission requirement



Quality Assurance of MOOC

Quality Assurance Frameworks for MOOC

Directly borrow from offline delivery approach

Designed for MOOC with different emphasis 

Quality Assurance in MOOC

Systematic, structured, and continuous attention 

Quality maintenance and improvement
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Quality Assurance Processes of SHTM MicroMasters
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How much time did the learners spend on HTM541x 
Luxury Management per week?

20%

59%

19%

2%

Less than 3 hours

4 to 6 hours

7 to 10 hours

11 or more hours

113 Learners responded
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Post-Course Survey
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Post-Course Survey
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• HKPolyUx MicroMasters in International Hospitality 

Management: https://www.youtube.com/watch?v=H6YSp9KkRUg

• HTM541x Luxury 

Management: https://www.youtube.com/watch?v=zK8aUhygnSA

• HTM540x Hospitality and Tourism Technology and 

Innovation: https://www.youtube.com/watch?v=JK1-WRSkShw

• HTM534x Managing Marketing in the Hospitality and Tourism 

Industry: https://www.youtube.com/watch?v=0m4Gpq72lpo

• HTM533x Managing Human Resources in the Hospitality and Tourism 

Industry: https://www.youtube.com/watch?v=G5Kb4WhanAM

Promotional Videos

https://www.youtube.com/watch?v=H6YSp9KkRUg
https://www.youtube.com/watch?v=zK8aUhygnSA
https://www.youtube.com/watch?v=JK1-WRSkShw
https://www.youtube.com/watch?v=0m4Gpq72lpo
https://www.youtube.com/watch?v=G5Kb4WhanAM


Academic Collaboration

1. Each course has been hosted by PolyU  
academic staff with the support from leading 
scholars around the world to give guest lectures

2. Academic research based on big data

3. Academic staff’s reputation and research 
impact



Bridging the Gap through Industry Involvement

Involvement Type
Company 

Support Method

Video/Photo
Case Study/Further 

Reading

Free Hotel 

Room/Meal 

Coupons

Institutional Support
Hotel ICON in Hong Kong √ -- --

The Dragon Hotel, Hangzhou China √ -- --

Mentioning the 

corporation in the 

About Page

Cathay Pacific Airways √ √ --

The Peninsula √ √ --

Hotel ICON in Hong Kong √ -- --

Using materials from 

corporations as 

examples in the 

courses

Cathay Pacific Airways √ √ --

The Peninsula √ √ --

Banyan Tree Hotels and Resorts √ √ --

Shangri-La Hotels and Resorts √ √ --

Lucky Draw 
Marriott (Greater China Region) -- -- √

The Dragon Hotel, Hangzhou China -- -- √

Industry Testimonial

(Graduates)

Hotel ICON in Hong Kong √ -- --

The Dragon Hotel, Hangzhou China √ -- --

Live Session

Hotel ICON in Hong Kong √ -- --

Sabre Hospitality Solutions √ -- --

Alibaba Group √ -- --



Sustainability

1. Converting the verified learners to on campus MSc students 
through credit transfer

2. MOOCs course content for industry training (Dragon Hotel, 
Esquel, and Wallpaper fashion magazine).

3. Bridging courses for articulation from Bachelor to Master 

4. Facilitating lifelong learning by reaching different age group 
especially the retired people and less fortunate groups

5. Blended degree (EMBA, MBA, and MTA)



Live Session

https://www.youtube.com/watch?v=sBMqaNMN7
P4

Week 3 Live session Week 6 Live session

https://www.youtube.com/watch?v=glISecQPbWg

https://www.youtube.com/watch?v=exXjk5JQb7s&f
eature=youtu.be

Re-Run Live session 1

https://www.youtube.com/watch?v=clQ8bYv-
zOw&feature=youtu.be

Re-Run Live session 2

https://www.youtube.com/watch?v=sBMqaNMN7P4
https://www.youtube.com/watch?v=glISecQPbWg
https://www.youtube.com/watch?v=exXjk5JQb7s&feature=youtu.be
https://www.youtube.com/watch?v=clQ8bYv-zOw&feature=youtu.be


Interview with GM Mr Eric Du



33,319 total enrollments from 175 countries
with 364 verified learners as of 31 October 2017 

1st China
2nd USA

4th Spain

3rd Hong Kong SAR

5th Singapore

6th Canada

4th Italy
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Rerun Schedule in 2018



Thank You!

Q&A


