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Five Types of MOOCs

1. MOOQC:s for interests and publicity

2. MOOCs as individual subject (Arizona State University
Global Freshman Academy)

3. Series of courses with concentration (ESSEC Business
School)

4. MicroMasters (MIT, Harvard, and PolyU SHTM)

5. Georgia Institute Technology’s full online master through
MOOCs (with 4,000 paid students at US$7000 each for

the degree).
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https://www.edx.org/gfa
http://www.ifitt.org/hospitality-and-tourismmoocs/
https://www.edx.org/micromasters/hkpolyux-international-hospitality-management
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Hospitality and Tourism in
China: A Global...
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Knowledge Management
and Big Data in Business

2. Arizona State University GFA

Start Learning with Global
Freshman Academy

WY GLOBAL FRESHMAN ACADEMY
o Accominte

« Costettective

3. ESSEC Business School MOOCs

About this course: i today's hote! sector ar \ngly complex network of

Created by: ESSEC Busine
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5. Georgia Institute Technology

International Hospitality
Management

Earn a valuable credential in international hospitality and
tourism management from one of the world's leading

programs to advance your career.

Start the MicroMasters Program

MicroMasters A series of credit-eligible courses recognized by industry.

@ see

AN Investmen
in Talent

Creating a financially viable, degree-granting program via MOOC made a powerful impact
on Georgia Tech.

in MOOCs Pays Off

March 16, 2017

by Lee Maxey

Since I began writing this column, I've been roving

a the crossroads of higher education and business to

- chronicle real-world advice and success stories for
an N CLOs. Georgia Institute of Technology’s online
’(; {8 master’s degree in computer science has received a
?} 4 lot of media attention. CLOs should care because
j ; Georgia Tech’s program may be the first financially

= successful credit-bearing MOOC in the world.
That credit-bearing part is good news for employers looking to build up their employees’
skills as talent gets tougher to find. The online degree program came about through a
partnership between Georgia Tech, AT&T and Udacity. It’s a hybrid between a free MOOC
and an on-campus master’s degree. The price tag for the latter is significantly more than the
approximately $7,000 Georgia Tech charges for its online master’s in CS.
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http://www.clomedia.com/2017/03/16/investment-moocs-pays-off-talent/?from=groupmessage&isappinstalled=0
https://www.edx.org/gfa
https://www.coursera.org/learn/hotel-distribution
https://www.edx.org/micromasters/hkpolyux-international-hospitality-management
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Why MOOCS?

> External:

* Funding pressure and cost of running hospitality
program

e The gap between the demand and supply of
hospitality industry

* The gap between academic curriculum and
Industry needs
> |nternal:

« Students preference and changing learning
behavior

« Constant curriculum updating and reform
» School reputation and recruitment
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Innovation of PolyU SHTM MicroMasters in IHM
on MOOCs Platform

1. First created by MIT: MicroMasters in Supply
Chain Management

2. A combination of series of courses with no less
than 25% of a particular master level courses

3. Astand-alone certificate to be transferable to a
full master degree upon meeting entrance
requirements

4. Anyone can take It without admission requirement

School of Hm‘;@
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Quality Assurance of MOOC

Quality Assurance Frameworks for MOOC
Directly borrow from offline delivery approach
Designed for MOOC with different emphasis

Quality Assurance in MOOC
Systematic, structured, and continuous attention

Quality maintenance and improvement

School of Hmﬁ% 6
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Quality Assurance Processes of SHTM MicroMasters

Upstream Learning Period Downstream
(Design, Preparation & Launch) (Menitor & Communication) (Assessment)
Instructor designs Academic Support liaises Learners’ participation in discussion forum / live session
content with help of with learners on on- > el T —
Research Support. going review on teaching VL! get system grade | AL? get systemn grade

and learning matters.

Y

Learners’ submission of presentation (video + PPT)

Production Team shots Communication Support - - Internal
. -
videos, develops PPTs, lisises with edX and VL get tut q 1 Moderation
. . | et tutor grade AL get peer grade
stages interviews, learners on general and g g getp g :

discussions etc.

technical matters.

¥ |

Learners’ submission of essay assignment
Y -

o -
Proofreaders and Two live sessions by T |
instructors check and instructors and guests, VL get tutor grade AL get peer grade
edit content. ’—5 supported by Technical |

. Team and Academic
Technical Team

. Team.

configures the interface Award of Course
on edX platform. Certificate SARPE
Course is launched. (»50% passing score)

1. VL stands for verified learners.

2. Al stands for audit learners.

3. SARP stands for Subject Assessment Review Panel.
4. BoE stands tor Board ot Examiners.
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How much time did the learners spend on HTM541x
Luxury Management per week?

113 Learners responded
2%

m Less than 3 hours
®m 4 to 6 hours
m 7 to 10 hours

11 or more hours

School of Hm‘;@ 8

Hotel & Tourism Ménagement
WOE Kok o RO OE 2B Leading Hospitality and Tourism




i Y 5 1
Post-Course Survey

Learners' Favorite Aspect of HTM541x Luxury Management

(Key Words) PPTs mm 1
nothing M= 2
Assessment (video presentation) . 2
discussion m—m

massiveness & openness N 2
the way of graded (peer assessed) m—— 3
videos mamm——— /
real life examples mETT———— 5
interviews I G
knowledge mEEEEEEEESESS————— O
instructors & guest speakers IEEEEEEEEEEEEEE————— 10
live sessions IS 3
case studies & further readings IEEEEEEEEEEEEEEEEEEES————— |3
course structure IIEEEEEEEEEEEEEEEEEEEEEN——— (4
coverage of topics T ) /

0 5 10 15 20 25 30

(Frequency)
School of Hmﬁ@ 9
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Post-Course Survey

Learners' Comments for Further Course Development of HTM541x

(Key Words) Luxury Management

lower fee for verification mm 1
instant response mm 1
use simple wording mm 1
grammar ——— )
make PPTs downloadable s 2
more pofessional skills — m— 3
more interactive learning m———— 3
more live sessions ———— /
extend course available time T S
extend verification deadline TEEE—————————— 7
add more real-life examples EE————————— 7
more study materials provided T EEEEE——————————————— ] 4
assessments I 14
nothing I ) 3

0 5 10 15 20 25
School of Hmﬁ@ ]Eﬂéguency!
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Promotional Videos

* HKPolyUx MicroMasters in International Hospitality

Management: https://www.youtube.com/watch?v=H6YSp9KkRUg

e HTM541x Luxury

Management: https://www.youtube.com/watch?v=zK8aUhygnSA

 HTM540x Hospitality and Tourism Technology and

Innovation: https://www.youtube.com/watch?v=JK1-WRSkShw

* HTM534x Managing Marketing in the Hospitality and Tourism

Industry: https://www.youtube.com/watch?v=0m4Gpq72Ipo

« HTM533x Managing Human Resources in the Hospitality and Tourism

Industry: https://www.youtube.com/watch?v=G5Kb4WhanAM

School of ng%%
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Academic Collaboration

1. Each course has been hosted by PolyU
academic staff with the support from leading
scholars around the world to give guest lectures

2. Academic research based on big data

3. Academic staff’s reputation and research
Impact
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Bridging the Gap through Industry Involvement

Hotel ICON in Hong Kong
The Dragon Hotel, Hangzhou China
Cathay Pacific Airways
The Peninsula
Hotel ICON in Hong Kong
Cathay Pacific Airways
The Peninsula
Banyan Tree Hotels and Resorts
Shangri-La Hotels and Resorts
Marriott (Greater China Region)
The Dragon Hotel, Hangzhou China
Hotel ICON in Hong Kong
The Dragon Hotel, Hangzhou China

Hotel ICON in Hong Kong

Sabre Hospitality Solutions
Alibaba Group

School of Hmm

Hotel & Tourism Management
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Sustainability

1. Converting the verified learners to on campus MSc students
through credit transfer

2. MOOC:s course content for industry training (Dragon Hotel,
Esquel, and Wallpaper fashion magazine).

3. Bridging courses for articulation from Bachelor to Master

4. Facilitating lifelong learning by reaching different age group
especially the retired people and less fortunate groups

5. Blended degree (EMBA, MBA, and MTA)

School of Hm‘_@
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Live Session

Week 3 Live session Week 6 Live session

https://www.youtube.com/watch?v=glISecQPbWg

Re-Run Live session 1

https://www.youtube.com/watch?v=exXjk5JQb7s&f https://www.voutube.com/watch?v=cIQ8Yv-
eature=youtu.be z0w&feature=youtu.be
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https://www.youtube.com/watch?v=sBMqaNMN7P4
https://www.youtube.com/watch?v=glISecQPbWg
https://www.youtube.com/watch?v=exXjk5JQb7s&feature=youtu.be
https://www.youtube.com/watch?v=clQ8bYv-zOw&feature=youtu.be
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Interview with GM Mr Eric Du

THE DRAGON
ELELE $IS Y]

Hangqin Qiu, Ph.D.

Professor

School of Hotel and Tourism Management,
The Hong Kong Polytechnic University
£ & ) b
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5t Singapore
4 Italy 3 Hong Kong SAR

I1:EDD+
0

33,319 total enrollments from 175 countries

with 364 verified learners as of 31 October 2017
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m HKPolyUx: HTM541x Luxury Management Help wkpat
View this course as: | Student v

Home Course Discussion Wiki Progress Notes Instructor

Welcome to HKPolyUx's HTM541x!

Resume Course
Luxury Management
Course Updates and News Important Course Dates
December 9, 2016 Hide

Today Is Jan 9, 2017 14:59 HKT
Welcome to International Hospitality Luxury Management!

Course Starts
This course is part of the International Hospitality Management MicroMasters offered by The Hong Kong in 1 week - Jan 18, 2017

Polytechnic University.
Verification Upgrade

EdX and The School of Hotel and Tourism Management (SHTM) of PolyU have partnered to offer the first- _D"":d":e fa 2010
In 3 WeeKs - rel
ever MicroMasters programme in International Hospitality Management to bridge the knowledge gap _ _
between higher education and the workplace. You are still eligible to upgrade to

a Verified Certificate! Pursue it to
) o ) ) - highlight the knowledge and skills
The International Hospitality Management MicroMasters Program focuses on developing your ability to yau gain in this course.

manage high quality hospitality and tourism businesses around the world. This MicroMasters Program is

Upgrade to Verified Certificate
designed to develop international leaders for the global hospitality industry. You will gain in-depth

School of Hm‘_@
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Course Page

Home Course Discussion Wiki Progress Notes Instructor

= ——}
W Bookmarks

Video Testing

o International Hospitality Luxury Management > Introduction to the Course > Welcome Message from Professor

< Previous 4 & Next >

Welcome to International
Hospitality Luxury
Management

VIEW UNIT IN ST

Welcome Message from Professor Hangin Qiu!
[ Bookmark this page

Introduction to the Course
Course Overview Welcome to International Hospitality Luxury Management!
Pre-Course Survey
Introduce Yourself

Technical Issues

Individual Presentation
Assignment

Week 1: Essence of the
Luxury Industry

Week 2: Luxury Brand Power
and Lifecycle
HTM541 International Hospitality Luxury Management will introduce you the strategies and

skills for managing luxury brands within the hotel and tourism industry. You will analyze the essence of a
luxury brand and learn marketing techniques and trends to better position your services. You will learn how

luxur n ) | mmuni h lue of your brand.
Bt A uxury brands are created and how to properly communicate the value of your branc I

Week 3: The Luxury Client
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Welcome Video from Professor Hangin Qiu

TR, BEREESE.
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i Transcripts LY st com
Download video file Download SubRip (.srt) file Q7 Ers
Download Text (.txt) file
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Week 1 - Introduction

_ = TOn

Home Course Discussion Wiki Progress Notes Instructor

Week 1: Essence of the Luxury Industry > Getting Started > Getting Started

Video Testing

< Previous F=i =} Next
Welcome to International . o -
Hospitality Luxury Getting Started VIEW UNIT IN STUDIO
Management [ Bookmark this page

Individual Presentation

Assignment @
Week 1: Essence of the | GEtti ng Sta rtEd

Luxury Industry
-

Getting Started

1.1 Understanding the Concept of Welcome to the first week of the course!

Luxury

This week focuses on 'The Specificities of the Luxury Industry’. We'll evaluate and discuss the essence of luxury

brand management. We will be understanding the concept of luxury, looking at its development in the last 50
years and considering the role of culture in determining which products are regarded as luxury.

1.2 History of Luxury
1.3 Modernization of Luxury

1.4 Luxury Business

) By the end of the week, you'll be able to:
1.5 Unigueness of Luxury

Week 1 Case Study _ e Define what luxury actually means
Knowledge Check g

¢ Understand the influence of history to the development of luxury industry
Week 1 Further Readings

Knowledgs Check = ¢ Know how modernization occupy a place in luxury industry development

Week 1 Review s Point out the important attributes of a luxury product
Participation in Discussion Forum «




Week 1 - Vide

CLUB MANACEMENT

THE HONG KONG
POLYTECHNIC UNIVERSITY
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~ R
Pogﬁ Q&b

M Bookmarks

Icome to Internationa
Hospitality Luxury
Management

Individual P
Assignment

sentation

Week 1: Essence of the
Luxury Industry
Getting Started

1.1 Understanding the Concept of
Luxury

1.2 History of Luxury

1.3 Modernization of Luxury
1.4 Luxury Business

1.5 Uniqueness of Luxury

Week 1 Case Study

K

Kne ck
Week 1 Further Readings
Knowledge Check g
Week 1 Review

@

Participation in Discussion Forum
Week 2: Luxury Brand Power
and Lifecycle

Week 3: The Luxury Client

Peer Assessment

School of ng;-%
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Week 4: Luxury Brand
Identity

> 1.2 Histo

 History o

ry of Luxury > 1

<€ Previous

1.2 History of Luxury VIEW UNIT IN STUDIO

[ Bookmark this page

‘ | Video

/

Does "Luxury" have anything to do with history? Listen to a few examples which Professor Denis Morisset has
illustrated in the video and find out the connection between luxury and history.

1.2 History of Luxury

HE HON
OLYTEC
HHETLA

T
P

“Distinction” for the traditional elites

ond at these
hich ri

fwe look one s

beautiful pictures

w sent

what we call the new wonders of the
world.

think they exemplify this paradox
of luxury

When you look at the Taji Mahal, the

Great Py

or the Terracotta Army in Xi'an, you
incredibl

realize that these are e

> 0:00/ 3:03 » Speed 1.0x
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CLUB MANACEMENT

English & Chinese Transcript
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Welcome to International
Hospitality Luxury
Management

Individual Presentation

Assignment

ar

Week 1: Essence of the
Luxury Industry
Getting Started

1.1 Understanding the Concept of
Luxury

1.2 History of Luxury

1.3 Modernization of Luxury
1.4 Luxury Business

1.5 Uniqueness of Luxury

Week 1 Case Study

Know

heck I

Week 1 Further Readings
Kn

dge

Week 1 Review

Participation in Disc

Week 2: Luxury Brand Power
and Lifecycle

Week 3: The Luxury Client

Week 4: Luxury Brand
Identity

1.2 History of Luxury

[ Bookmark this page

‘ Video

Does "Luxury" have anything to do with history? Listen to a few examples which Professor Denis Morisset has
illustrated in the video and find out the connection between luxury and history.

STAFF DEBUG INFO

1.2 History of Luxury

v
1
W
~+
(]

transcript. Skip to the end

“Distinction” for the traditional elites

AILRES EREIRRYT

English

b 0:00/ 3:03 X

»Speed 1.0x  ®




Case Study
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Home Course Discussion

ookmarks

Video Testing

Welcome to International
Hospitality Luxury
Management

Individual Presentation

Assignment

Week 1: Essence of the
Luxury Industry
Getting Started

1.1 Understanding the Concept of
Luxury

1.2 History of Luxury

1.3 Modernization of Luxury
1.4 Luxury Business

1.5 Uniqueness of Luxury

Week 1 Case Study

Knowledge Check e
Week 1 Further Readings
Knowledge Check 4
Week 1 Review

3

n in Disc

Partici

Week 2: Luxury Brand Power
and Lifecycle

Week 3: The Luxury Client

Peer Assessment

Wiki

Progress  Notes Instructor
Wee k 1 Case Study > Case Study - Tt se Study: Lux
Brand

< Previous & @ & Next >
Case Study - The Peninsula Hotels Case Study: Luxury VIEW UNIT IN STUDIO

Hotel Brand

[ Bookmark this page

i | Case Study
4

The Peninsula Hotels Case Study: Luxury Hotel Brand

The Peninsula Hotels group was first established in 1928 and has always being recognized as a world-known
luxury hotel group. The Peninsula Hotels group operates in ten major cities with all luxury concept properties,
including the flagship in Hong Kong, adding Shanghai, Beijing, Tokyo, New York, Chicago, Beverly Hills, Bangkok,
Manila and Paris to the luxury portfolio (The Peninsula Hotels, 2016).
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Knowledge Check

Home Course Discussion Wiki Progress MNotes Instructor

M Bookmarks Week 1: Essence of the Luxury Industry = Week 1 Case Study = Knowledge Check - The Peninsula Hotels Case Study: Luxury

Horel Brand
Video Testing
< Previous & & B Next >
Welcome to International
;Ziz';e':;yetix“ry Knowledge Check - The Peninsula Hotels Case Study: VIEW UNITIN STUDIO
Luxury Hotel Brand
Individual Presentation [\ Bookmark this page
Assignment

Week 1: Essence of the
Luxury Industry

q | Knowledge Check

Getting Started

1.1 Understanding the Concept of
Luxury

1.2 History of Luxury Take some time to answer the following questions to check your understanding on the concepts and theories
1.3 Modernization of Luxury illustrated in the case study.

1.4 Luxury Business

1.5 Uniqueness of Luxury STAFF DEBUG INFO
Week 1 Case Study Multiple Choice
Knowledge Check = 2 points possible (graded)
‘u"\"eek‘l Fu,ﬁher Readings @ 1. Where is the flagship hotel located?
Knowledge Check
Week 1 Review )
Participation in Discussion Forum 4 ' Shanghai
’ Tokyo

Week 2: Luxury Brand Power
and Lifecycle
Hong Kong
School of Hm@ Week 3: The Luxury Client
Hotel & Tourism Management © Beijing
H

m
@ E R FE ﬁ % § ﬁ Peer Assessment
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Home Course Discussion Wiki

M Bookmarks

Video Testing

Welcome to International
Hospitality Luxury
Management

Individual Presentation
Assignment

Week 1: Essence of the
Luxury Industry

Getting Started

1.1 Understanding the Concept of
Luxury

1.2 History of Luxury

1.3 Modernization of Luxury
1.4 Luxury Business

1.5 Unigqueness of Luxury

Week 1 Case Study

Knowledge Check &
Week 1 Further Readings
Knowledge Check g
Week 1 Review

Participation in Discussicn Forum =

Progress Notes Instructor

Week 1: Essence of the Luxury Industry > Week 1 Further Readings > Further Readings 1 - Discussion

< Previous = = =} =1 = & Next >

& 4 =]

VIEW UNIT IN 5TUDIO

Further Readings 1 - Discussion
[ Bookmark this page

| Discussion

Base on this article, here comes a discussion topic. Share your views with other learners to learn from each
other!

STAFF DEBUG INFO

According to the results from this study, could you
provide any suggestions for luxury hotels to attract the
Chinese luxury hotel consumers?

Topic: Week 1: Essence of the Luxury Industry / Further Readings Discussion 1

Add a Post

School of Hm@
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r Aszessment > Peer Azsessment > Pear
Video Testing £ Previous =] = Mext ¥
Welcome to Internaticnal . —
' Peer Assessment e

Hospitality Luxury
Management

Individual Presentation
Assignment

Week 1: Essence of the
Luxury Industry

Week 2: Luxury Brand Power
and Lifecycle

Week 3: The Luxury Client

Peer Assessment
Peer Assessment
PEEr ASSESSMENt Due Fab 13 2017 0759
HKT L

Week 4: Luxury Brand
Identity

Week 5: Managing Luxury
Brand Creation and

Communication

Week &: Internationa
Distribution and Retailing

Post-course Survey

Assessment - Final Exam

[ Bookmark this page

Peer Assessment

This assignment nas several steps. In the first step, you'll provide a response to the question. The other steps appear below the
Your Response figld.

1 Your Response m

Enter your response to the question. You can save your progress and return to complete your response
at any time. After you submit your response, you cannot edit it.

The promipt for this section

Topic
Your response

Enter your response to the question above.

fou may continue to work on your respense until you submit it.

THIS RESPOMSE HAS NOT BEEN SAVED.

NOT AVAILABLE

NOT AVAILABLE

POLYTECHNIC UNIVERSITY
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Enter your response to the question. You can save your progress and return to complete your response
at any time. After you submit your response, you cannot edit it.

The prompt for this section

Final Exam Question (For Verified Learners)

Topic

n
I I n al EX al I l The suggested format of the paper is as follow:

- Introduction and background of the chosen topic

- Purpose and specific objectives

- Identification and brief description of how the topic chosen by the student has been
addressed by the relevant literature.

- An assessment of how the issues affects the luxury hotel and tourism industry.

- Discussion of the implications of the topic from a global, regional, and local perspective (as
appropriate).

- Full references cited in the project should be provided in APA style

To submit the assignment, follow the below steps:

1. specify your edX username in the text response field below

2. save your paper in one of the following formats: pdf, doc, docx
3. rename the file in "edxusername_assignment” format

4. upload the file by clicking "Choose File" and "Upload your file"
5. click "Submit your response and move to the next step”

Your response

Enter your response to the question above.

Choose File | Mo file chosen

You may continue to work on your response until you submit it.

THIS RESPONSE HAS NOT BEEN SAVED.
School of Hm@
Hotel & Tourism Management
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Home  Course  Discussion  Wiki  Progress  MNotes  Instructor

POSt-COUISEe | ... s
Survey

Showallposts ¥ symestactvy | Thanks So much *

-

itis a little bit difficult for me, agr. - a {14 e 2y lainjaysonTan *

Thank you for the effort in this course. The next course that | have worked upon would be the
2 Technological aspects portion. |t seems to be shaping up to be a tougher module than this

course ( so much models and things to remember) Moreover it has a proctored exam portion

unlike this course where things are gonna be closed-bock. As such | feel that as time goes, the
2 Courses are Just gonna gat harder.

On a closing note, fantastic job in the preparation of the course materials which were

exhaustive and provide good background work to understanding luxury concept which will

& Thanks 50 much

Thank you for the effort in this co..

®, thanks

Thank you for your effarts.

Thanks o o )
ol 2 prove to be essential in future courses in this MM series
Thanks to all
R jditional Comments
2 Certificate for auditors too B
Is it possible to provide some doc.
1 response
Add a Response
m, Course B
Enjoyed the course
lainjaysonTan +
wm; Course Design B 14 g2y 3o
days age
the course design and objective i... i i v
by the way, as a sidenote, do you have the figures on the percentage of participants who have
. ified?
®, Everything is zood! completed (passed) and are verified?
Sof hingi Next 2 Perhaps it would be interesting to see the percentage of participants who eventually clear the
0 Tar, EVErytning 15 good. Mextc... R
B e course as well as head on to complete the MM programme. It would also give insight to how well |
) fare in the course, as well as provide input to time allocation between my various courses base on
®, |am motivated -
2 difficulty of the course.

Thanks for the courses and | feel ...
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Course Update

m Course Update
Luxury Management

Dear Billy Bal,

Thank you for making Luxury Management so much fun these last tew months! We had a great time getting to know you
through the course discussions. We appreciate the effort that you spent on this course, and we hope that you have
enjoyed leaming International Hospitality Luxury Management through edX. We are proud of your accomplishments!

Here are some final remarks for the course:

* Post- Course Survey: Please take a few minutes to answer the post-course survey, now available on the
Course page. We will use your responses to improve the course in the future.

¢ Final Grading: Our course team is currently reviewing your exam papers and grades for different assessments
will be granted in the next couple of weeks. If you qualify for a venfied certificate (overall score {number}Ss or
higher), the edX dashboard will include a link to your certificate in the first week of April

* Course End Date: Feel free 1o enroll the course, you will have access to the lecture videos even after the course
ends on 31 March for two extra weeks. Assessments will remain, but you will no longer be able to submit
answers 10 any problem sets or exams with due dates.

e Course Discusslons: The HTM541x discussions close on 31 March at 23:59 UTC. You will be able to continue
viewing all of the conversations that took place during the course but not be able 1o add 10 the discussions after
that time.

Do share what you leamed in HTM541x International Hospitality Luxury Management with your colleagues, friends, and
family!

Last but not least, enroll in the verified track of all four courses in this HKPalyUx MicroMasters program 1o eam the
MicroMasters credential! Click here for more information aboul our on-campus Master of Scienca in_Intemational
Haospitality Masagement Prograsnme.
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Course Update

MicroMasters

marke

o Mons

g p

Want to become international leaders, educators and researchers
for the global hospitality industry?

;"\CCCICI'L 1th 1. Complete four HKPolyUx MicroMasters courses
1\ | LL‘%I'CI"S 2. Earn the MicroMasters Credential

| )Cg SR 3. Transfer g credits to the 31-credit Master of
n Science (MSc) in International Hospitality
) It i ;I ») Management Programme

It’s accelerated and cost effective!

Schootof

Moted & Towrisen Managemaes

AARaganmeR Leading Hospitality and Towrism

Looking forward to seeing you in the next running course - Hospitality and Tourism Technoloay and Innoyation!
Hangn Qiu

Professor

School of Hotel and Tourism Management

The Hong Kong Polytechnic University

School of Hmﬁ%

Hotel & Tourism Ménagement
WOE Kok o RO OE 2B Leading Hospitality and Tourism




Rerun Schedule in 2018

& 8 &

PolyU s

THE HONG KONG
POLYTECHNIC UNIVERSITY
i i TR AR

Plan No.

Course

Starting Date

Closing Date

HTM541x Luxury Management

HTM 540x Hospitality and Tourism Technology and Innovation

Second Run

HTMS34x Managing Marketing in the Hospitality and Tourism Industry

HTM533x Managing Human Resources in the Hospitality and Tourism Industry

Jan 12, 2018

Apr5, 2018

HTM541x Luxury Management

Third Run

HTM 540x Hospitality and Tourism Technology and Innovation

HTM534x Managing Marketing in the Hospitality and Tourism Industry

HTM533x Managing Human Resources in the Hospitality and Tourism Industry

May 11, 2018

Aug 2, 2018

HTM541x Luxury Management

awmwmm.ﬁwm—n

Fourth Rerun

HTM 540x Hospitality and Tourism Technology and Innovation

-
-

HTM534x Managing Marketing in the Hospitality and Tourism Industry

—
M2

HTM533x Managing Human Resources in the Hospitality and Tourism Industry

Sept 14, 2018

Dec 6, 2018
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Thank Youl!

Q&A

School of Hmﬂ@

Hotel & Tourism Ménagement
WO RO O K F R OB B Leading Hospitality and Tourism




